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Topics We Will Cover
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In Perspective

Comparing The Major Sites: Advantages and
Disadvantages

How Hospitals Can Best Use Social Media
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Media Fits In The Overall Marketing Plan

Privacy and Legal Concerns
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Social Media Defined
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move in a more multidirectional manner
--David Rothman, davidrothman.net



TRADITIONAL MEDIA MESSAGING

U Uni-directional

U Time-constrained
U Pre-determined demos
U Expensive

u Consumer cannot easily
interact

most advanced mult
slice CT Scanner for
detecting brain tumors
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U Multi-directional

U Immediate

u All demos
U Inexpensive

U Easy consumer
interaction 5




Source: "Humans Seek Connections: The Case for Online Social Networking for law firm marketing and business
devel opment . i, Jayne Navarre, Legal Marketing Association
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Social Media No Longer Just For Bored Geeky Kids
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* ee Journal Sentinel, April, 2009



