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Topics We Will Cover
Å7ÈÅÒÅ 7ÅȭÒÅ !Ôȡ (ÏÓÐÉÔÁÌÓ ÁÎÄ 3ÏÃÉÁÌ -ÅÄÉÁ .ÅÔ×ÏÒËÓ 

In Perspective

ÅComparing The Major Sites:  Advantages and 
Disadvantages

ÅHow Hospitals Can Best Use Social Media

Å)ÎÔÅÇÒÁÔÉÎÇ Ȱ/ÌÄȱ ÁÎÄ .Å× -ÅÄÉÁȡ 7ÈÅÒÅ 3ÏÃÉÁÌ 
Media Fits In The Overall Marketing Plan

ÅPrivacy and Legal Concerns

ÅQ and A
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Social Media Defined
Ȱ3ÏÃÉÁÌ -ÅÄÉÁȱ ÉÓ ÁÎÙÔÈÉÎÇ ÔÈÁÔ ÍÁËÅÓ ÉÎÆÏÒÍÁÔÉÏÎ 
move in a more multidirectional manner

--David Rothman, davidrothman.net
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ά²Ŝ ƘŀǾŜ ǘƘŜ ǿƻǊƭŘΩǎ 
most advanced multi-
slice CT Scanner for 
detecting brain tumors 
ōƭŀƘ ōƭŀƘ ōƭŀƘΧέ

TRADITIONAL MEDIA MESSAGING

üUni-directional

üTime-constrained

üPre-determined demos

üExpensive

üConsumer cannot easily 
interact
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SOCIAL MEDIA MESSAGING

üMulti-directional

üImmediate

üAll demos

üInexpensive

üEasy consumer 

interaction 5



Source:  "Humans Seek Connections: The Case for Online Social Networking for law firm marketing and business 

development.ñ, Jayne Navarre, Legal Marketing Association Whitepaper, 08/06/2008 

Social Media Networks

6



Milwaukee Journal Sentinel, April, 2009


